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web retool

• Web Design & Online Marketing 
for the Real Estate Industry

• Core Services Group of 
Keller Williams Santa Monica

• Office: 2701 Ocean Park Bl, Suite 240 (upstairs)



Jon Varsano
• Designer & Developer of Websites since 1999

• Licensed Real Estate Broker 
(former Vice President at Grubb & Ellis)

• Commercial Property Owner/Operator

• Los Angeles Native



What is a Social Networking Site?

• Any Web site that enables users to create 
public profiles within that Website and 
form relationships with other users of the 
same Website who access their profile.

• Social networking sites can be used to 
describe community-based Websites, 
online discussions forums, chatrooms and 
other social spaces online. 



Online Relationships

• People are becoming less social offline 
and more social online. 

• Since real estate is a relationship and 
network-dependent business, Realtors 
should be wondering "How does this apply 
to me?" 







Basic Set Up Your Account

1. Complete a professional profile
2. Invite professional contacts to connect to 

the profile
• Most sites offer the possibility to upload contacts 

from an email system and/or a file of contacts.
• After a few days, old friends and business 

associates will find you on their own. 



Social Network Etiquette

• Give before you ask (comment on other’s posts)
• Send an introductory e-mail asking to have a 

conversation about a common interest or point
• CALL, talk about the point or interest and DO 

NOT ask for business. Rather, ask the person 
what would make a good referral for them.

• Secure permission to have conversations in the 
future.

• Don’t abuse the privilege!



Social Network Realtor Marketing

• Encourage past clients and new clients to ‘friend’ you to 
create a new, online “sphere”.

• Creating a Group and leverage your experience to 
become the expert in the group.

• Keep in touch with business networking contacts you 
meet in a neutral open forum 

• Market properties to a select group or share properties 
with your friends. 
– Add a link to a property from your own site. 
– Share listings with each other even before they hit the MLS. 

• If you’re a blogger, add your RSS feed to your profile. 



Facebook Detailed Set Up
• Profile: more about connecting with the individuals on a 

personal level rather than professionally through a 
corporate identity. professional and personal life shine 
through. 
– Privacy Policies: give access of your profile to all Facebook 

members

• Status Updates: publish real time personal and 
professional news, price reductions or new listing info.

• Marketplace: great housing marketplace to show off 
properties for sale or rent.





Facebook Detailed Set Up
• Groups: Join or Form a Group

– Being the leader you get the most exposure
– Invite those on your friends list and customer list
– Do not brand the group in your name, you are part of the group. 
– Real Estate Group Examples

• Realtor Referral Group
• Real Estate Investment Group

• Local Community Home Buyers Group

• Photos: Creating albums per property and have conversations via 
photo comments.

• Real Estate-Related Videos: online slideshows, video tours of your 
properties, and discuss real estate topics into the web camera.





Internet Marketing & Social Networks

• Building a brand online takes time and effort but it works.
• Increase website traffic through marketing

– Add Website Address to Profile, Blog Posts, Comments, Groups, 
etc.

• Boost your website’s Search Engine results through 
SEO

• Search Engine Optimization (SEO) Best Practices
– Have numerous inbound links to your website
– Update your site content often 

• Blog Posts
• Add Photos



Internet Marketing & Social Networks

• Become a Trusted Resource Online
– (1) be found easily on the web
– (2) establish yourself as an authority for the 

services you offer in your area.
• Inbound marketing 

– not intrusive or interruptive
– organic and effective
– employ professionals to manage or consult 

with you on your social networking strategies



Marketing & Networking through 
Comments

• To be successful, participate, assume leadership, and earn respect
• Popular Social Networks with active discussions and comments

– Twitter, Facebook, MySpace, Xing, Plaxo, AOL Chatrooms, Linked 
In (Q & A), Agent Spring, ActiveRain, etc.

• Photo/Video Sharing sites with marketing and networking opportunities
– Photos: AFlickr, TwitPic
– Video: YouTube, Google Video, Vimeo, WellcomeMat

• Non-Social Network Sites with Social Network Opportunites
– Home Q&A on Zillow -Each question you answer helps solidify you as 

an expert in the neighborhood. 
– "Tell Us It’s for Sale" feature, which is a way to inform the Zillow 

community of homes currently on the market that are not currently 
posted on Zillow. 

– Trulia could build out its Voices product so you could ask and answer 
questions to Trulia experts through the Facebook environment.

http://www.zillow.com/learnmore/HomeQnA.htm
http://www.zillow.com/learnmore/WhyUseZillowAgents.htm?tab=content-tab-reporting
http://www.trulia.com/


Paid Social Network Marketing
• Facebook recently added the ability for you to 

create flyers — which is accessible under the 
advertise link at the bottom of any Facebook 
page — that you can target very precisely 
across their network.

• CPM (cost per 1000): Your flyer gets served up 
in the general inventory for each network you 
have targeted. The more impressions you 
purchase the more times it will get served up. 

• Flyers Pro which is a CPC (cost per click) buy 





Action Plan

• Secure more clients by utilizing your internet tools
– Your Website, Your Blog, Your Lead Capture Forms
– Social Networks: Friends, Groups, Discussions

• Increase website traffic through marketing
– Set Up Multiple Social Network Accounts
– Add your Website Address to Profile
– Add Website Address to Discussions & Blogs

• Update Your Content on a Regular Basis
– Blog, Discussions, Photos, Videos, etc.
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